
Renfrew County Alzheimer patients benefit from post  office work ethic 
 

 
 

On hand for the Canada Post (Renfrew) presentation of $1,000 to the Renfrew County satellite of the Alzheimer 
Society are, from left, front row Phyllis McQuade, Linda Cartier, Catherine Kelly, Heidi Martin of the Alzheimer 
Society, Arel Livingstone, Jenny Hass, Bob Ingram and Gary Cameron; and back row Kevin White, Bonnie Page, 
Sarah Taylor, Phil Caillier, Ed Falkowski, Bart Eady, Bryan McSheffrey and Dave Bradley.  
 

Attendance improvement at Canada Post operations in Renfrew will make a difference in the lives of 
Alzheimer patients in Renfrew County. 

The local post office learned recently that the Pembroke Local Area is a winning team for Canada 
Post’s attendance improvement program. 

Post office manager Kevin White explained that the employees chose their charity, opting for a cause 
that serves all of Renfrew County.  

The attendance improvement program, launched last September, awards monthly prizes to all teams 
that improved their DLE (days lost per employee) results by at least 5 percent attendance during each of 
October, November and December 2006 versus their 2005 result. For example, November 2006 was 
compared with November 2005 for the team. Where a 5 percent or better DLE result was noted for the 
team, that team won an award. 

Awards consisted of donations of $500 to the charity of each qualifying team’s choice, for those that 
showed period 2006 over period 2005 improvement of 5 to 10%; and a $1,000 donation for teams 
improving by more than 10%. 

The program has proved highly successful.  
In October, 61 out of 67 teams that improved their attendance result compared to 2005 made a $1,000 

donation. 
In November, among the 69 teams that reduced the number of days absent from work, 62 gave a 

$1,000 donation. 
In December, 80 teams improved their result and 76 donated $1,000. 
“Everyone wins when attendance improves,” said a Canada Post notice to the winners. “Our colleagues 

win because everyone is there to share the load. Our customers win through the provision of the best 
possible service. And in this case, our communities win through charitable donations for deserving 
initiatives.” 
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